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Action Pulse Survey – SA
Quarterly Report
Welcome to the first edition
of the Action Pulse Survey
Quarterly Report, brought to
you by Action Market Research.

The Action Pulse Survey collects
information about people’s attitudes
towards South Australia, to investigate
what matters most right now. We are
inherently interested in the power of
people’s opinions, and what drives us
as a State. As proud South Australians,
we want to start a discussion about the
issues facing our State and possible
solutions for them.

The report summarises the results of
our Quarter 1 survey in 2017, based on
926 respondents from across South
Australia. If you are interested in
finding out more details, or would like
to suggest a special topic of interest
for future editions of the survey, Take
Action Now and get in touch with us!

Action Attitude
Index Score Q1 2017

Action Attitude Index

64

The Action Attitude Index is a
composite measure of South
Australia’s performance in Satisfaction,
Recommendation, Consumer
Confidence and How we’re talking about
the State.
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South Australians are somewhat satisfied with the State and where they live.
They’re unlikely to actively promote the State, and are just as likely to complain about
it than talk about how great it is. Most South Australians feel their financial position
will be the same or worse off in the next 6 months. This results highlights a lot of
room for improvement!
The Top Issues Currently Tickling Us as a State*

61

%

1. Living Costs

56

27

2. Power
(Electricity)

3. Jobs &
Employment

%

%

13

%

4. Housing
Affordability

Living Costs are a concern for all age
groups. Those 18-34 years and 3549 years are more concerned about
Jobs and Employment and Housing
Affordability, and those 50+ years
are more concerned about Power
(Electricity), and Ageing Population.

11

%

5. Education
*Top 3 ranked,

In Focus - JOBS
South Australia
currently has the highest
unemployment rate in
Australia (6.9% May 2017).
Jobs and Employment
ranked as one of the top
3 issues facing South
Australians.

Who do you think is responsible for
causing fixing the high
unemployment rate?
State Government

63%

Individuals

38%
43%
Federal Government

Investment into manufacturing

5%
5%

60%

Other

22%
25%
Business

Types of investment needed

6%
5%

Investment into business growth

Not Sure

12%
10%

17%
12%

55%
Investment into training and education
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Moderate level
of impact

Low level
of impact

Level of support for State Government’s
$550m plan to address power issues

55%

30%

15%

High level
of support

Moderate level
of support

Low level
of support

37 %

15
%

12
%

10
%

14
%

13
%

Jones
believes SA’s commitment
to renewable energy has gone
too far, and is impacting business
investment and confidence,
impacting jobs, and impacting safety
for the elderly and infirm. Jones
would like for SA to find a solution
to ensure reliable power first
before any further investment
is made into renewable
energy sources.

Much
More

High level
of impact

Somewhat like Jones

14%

Not sure either way

67%

Somewhat like Smith

19%

Smith versus Jones

More like Smith

Level of impact recent power issues have had.

Much
More

Smith
believes SA should
be known as the State
committed to renewable
energy and lead the way in
investment into new, clean and
renewable sources of energy. Smith
understands there are going to
be reliability issues with this type
of power initially, but some pain
now will lead to potential
gains later on.

More like Jones

In Focus - POWER

14
%

21
%

TOTAL like Smith

%

49

TOTAL like Jones

In Focus - POPULATION

15
%

17
%

12
%

13
%

TOTAL like Whyte

Much
More

23
%

Green
Green believes for SA to
become more competitive
and attract investment we need
our population to grow. Green
thinks we should make SA an
attractive place for the youngest
and brightest through tax and
housing incentives, and to
attract skilled migrants
from overseas.
More like Green

Somewhat like Green

Three quarters of South Australians don’t
want our population to grow at a faster
rate, and the belief is that this makes SA
a great place to live, with less traffic, and
an easier/simpler lifestyle.

Not sure either way

55 %

Somewhat like Whyte

24%

Would
like SA’s
population
to grow at a
faster rate

More like Whyte

76%

Whyte versus Green

Much
More

Would
like SA’s
population to
grow at the
current rate

Whyte
Whyte believes SA is
just the right size and doesn’t
want our population to grow at
any faster pace than it currently is.
Whyte believes this makes
SA a great place to live,
less traffic, and an easier,
simpler lifestyle.

10
%

10
%

%

33

TOTAL like Green

In Focus - MIGRATION

64

%

of South
Australians
have family or
friends who
have left SA
permanently
Impact on
the younger
generations
is higher, with
68% of those
18-34 having
family or
friends leave
for overseas
or interstate
permanently.

Top 3 reasons why people are
leaving the State:

#1

Jobs

10%
#3

65

Change
of
lifestyle

Love/
Relationships
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%

#2

8%

38

%

of South
Australians
have had
family or
friends move
interstate or
overseas and
then move
back to SA.

Top 3 Reasons why people
decided to move back to SA:

#1

Family

16%
#3

55%

Jobs

Quality
of life

#2

15%

Two thirds of South
Australians know family or
friends who have left our
State permanently. Those
choosing to leave have
done so for employment
opportunities and the
perception that life is
better elsewhere. Just over
a third of South Australians
know family or friends who
have decided to move back
to SA after spending time
away. Family is the major
draw card in bringing South
Australians back to the
State.
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Economic Confidence

In the next 6 months are you going to do any of the following things?

Better

Much better

8
%

27
%

46
%

16
%

3
%

TOTAL BETTER

Stay the same

%

Worse

35

Much worse

TOTAL WORSE

Financial position in 6 months.
Undertake a renovation or home upgrade

16
%

31

Buy home appliances (whitegoods, television)

%

30

Buy home furnishings

19

%

22

Travel overseas for at least one night

%

%

9

Buy a house, apartment,
townhouse, property, land

%

22

Buy a new mobile phone

%

13

Invest money in shares, bonds

We’re passionate about South Australia, and creating positive discussion
about our State is one easy and simple way to promote ourselves. We tested
the awareness of some of the more recent South Australian accomplishments
and things to brag about:

50%

67%

Adelaide Fringe
Festival is the second
largest festival of its
kind in the world.

12

%

On average, South
Australians are aware of
of these items.

3.8

8% were aware of
none of these.

Adelaide has been
designated by
UNESCO as a
City of Music

53

%

According to a
Global Positioning
Specialists survey in
2016, Adelaide has
the lowest average
commute time to
work compared to
Sydney, Melbourne,
Brisbane and Perth

Lonely Planet listed
South Australia as the
fifth best place to visit
worldwide on its Best
of Travel 2017 list

71

✓

$$

The Economist’s
Cost of Living
index ranks
Adelaide as
one of the most
affordable
cities to live
in Australasia,
ahead of Sydney,
Melbourne and
Brisbane

%

Adelaide’s median house
prices are relatively
affordable at

$455,000

compared to
$895,000 in Sydney and
$680,000 in Melbourne

www.actionresearch.com.au

56%

30%

In 2016, Adelaide
became a member
of the internationally
renowned Great
Wine Capitals of
the world

39%

The Economist Intelligence Unit listed
Adelaide as the fifth most liveable city
out of 140 cities worldwide

The average number
of items intended to be
undertaken in 6 months
is
items.

2.3

47
%

25

Buy home Upgrade internet speed, phone
plan or cable television subscription

Positives about SA - Awareness Levels

of South Australians
will not do any of the
listed activities in the
next 6 months.

%

Travel interstate for at least one night

Buy a car or motorcycle

23%

%

15
%

The fine print
This survey was undertaken in March and
April 2017. It was undertaken online, with
quotas applied on age, gender and region
to ensure a representative sample of
South Australia’s population was achieved.
A total of n=926 interviews were utilised
for these results. The margin of error is
+/- 3.3% at a confidence level of 95%.
This survey has not been commissioned
or sponsored by any third party, and is
undertaken internally by us as a part of
our commitment to continually improve
our knowledge about the State. This is just
a snapshot of the results, and if you’re
interested in seeing more detail, Take
Action Now, and get in contact with our
team to discuss your needs.

Let’s Talk
Have something to say, add or debate
with us about these results? Get in
touch! We want to hear from you about
what you think about, and have loads
more details to share from this survey for
the deeply curious.
Media Contact:
Luke Sexton and/or Dr Nicola Pitt
Action Market Research
hello@actionresearch.com.au
1800 0777 89
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